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market data.

Facilitate inquiries and
coordinate with relevant
municipal departments.

questions or concerns.

Web site updated.










EDO Strategy Update

Page 5

27/06/2011

Downtown; etc.

Promotion and Advertising

Coordinate Scenic 7
marketing strategy.
Attend tradeshows.
Develop / update various
marketing collateral.

To develop partnered
regional marketing
initiatives to expand
market reach and to
create efficiencies with
limited funds and
resources.

Create awareness of
tourism related

opportunitiesin Mission.

Q1-Q3

100%

Mission tourism and, Scenic 7 marketing collateral
updated and complete.

Trade show attendance at West Coast Women’s Show.
Vancouver Coast & Mountains regional tourism
leaders forum. Tourism Leadership Forum.
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